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Instructions: Seat No:
1. Fill up strictly the following details on your answer book

a. Name of the Examination : BACHELOR OF COMMERCE
(EXTERNAL) (SECOND YEAR)

b. Name of the Subject : BUSINESS ADMINISTRATION
c. Subject Code No : 2108002202040001

2. Sketch neat and labelled diagram wherever necessary.

3. Figures to the right indicate full marks of the question.

4. All questions are compulsory.

5. As per the instruction no.1 of page no. 1

Student’s Signature

Q.1 25UiGrl ¥Vl 20
Answer in brief.

1. w190t R2856 U152 of) 2] w0,
Give the meaning of online retail marketing.

2. Wledloel dldld xeq gj 2
What is online training?

3. W OLs Beslefl cutul w1l
Define industrial disputes.

4. sIRISET v oetel] wef Yud).
Explain the meaning of career planning.

5. woR¥Yete{] culul| alLdl.
Define market research.

6. WosR(sUL H1[Se Aeq gj 2
What is marketing audit?
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7. Hleldddltel/Mletdduld v IoSeta 1Y Sl ilel URedo1]

QL.
State the external factors affecting human resource/human resource
planning.

8. Hyelsl] culull w Ul
Define labour union.

9. &il[521eq 9] ?
What is branding?

10. [5Hdell[detl usIR) slicl.
State the types of pricing policy.

Q.2  HlddyYltel/HIcdruld wId)eseloll e %Ll defl ulsul AlhxdR 16

YH).
State the meaning of human resource/human resource planning and explain its
Process in detail.

¥{eql
OR

a) Wleldloel didld 2ed 9] 2 dsil sluel UHoMdl.
What is online training? Explain its advantages.

08

b) sHULeAl B SIRASE] W ASetotl dolssl YHd). 08
Explain the stages of career planning in terms of employee.

Q3 AL Heslell UG AUl R YUl 52, 16
Discuss in detail the remedies/measures of industrial disputes.

¥{eql
OR

a) oenlell WsI2) wallcl]l Guellsdl ooz (A9 quesd). 08

State the types of market and explain consumer market.
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b) w5l AUlEstell s1AaAs(l UL 52).
Discuss the scope of marketing management.

Q4  wo(sUL ULl W sHAS] WA YHAIE el v ideld uReio)

JHendl.

Explain unit-oriented and holistic oriented environmental factors of marketing
environment.

WYql
OR

a) (54d (slRulell GRRl/&duil Yyuesdl.
Explain the objectives of pricing.

b) wiesRU LA\ tstell SIRIAAA] UL 53
Discuss the scope of market research.

Q5 ¢&sellu @ul. A d 4
Write short notes. (Any TWO)

1. HogRUeoll €5S\H[ds1R))
Rights of Trade Union

2. u[esI?] (AslUedl siH(s1D) oielef] Ueg (ddl
Off-the-job methods of executive development

3. WosR(sUl (H81Qlell dedl(s Ps).
Elements of marketing mix (4 Ps).

4. 6o1R [A™Io%etell dxcllaNys W 1eR).
Demographic Basis of Market Segmentation.

Q5 ¥y sl
Case Study.

N4.%). 5Usfl odlu| s1Ad B B 2.l HIR [UsUR R Wstld
8. [USU RYoiell GUALIL Uld W E.2) GhleSeil 2l.dl wWelladl $3 8. dyiRlefl
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[UsuR Rt dstl Ales) Bl 5 v{leflst, AU, (A(SALSe AR SUs{lsila
def AUl 52 8.

Beall 5l dvef] [USAR &Ry ddlRell CD dell LED 2l.dl. siesiHi
Wl AYIY 8. dell Ng.29) Susilefl Usu Yo deil 2l.dl.of ALl Udd el
6] B. o8l Wl 8l A1) 8. dUIRIG(egell YA cellHi (USUR SYulsil Hld
e1219] £ldl 8. Ud defl W42 UYL UR Ad] =18l

W2 A LUlte1ef] MBlal Hw B % %) $usil LCD dell LED 2l.dl
ol WU AU dl dof AULYL duQl. SUsil «1lQlLs1U Id veeR 8.
.300 5315911 AL LCD dell LED 2l.dl ssildl 2159, slaui Alsl,
AU, ([AlSA1slel dR SUeflaf) LCD daul LED 2l.dl elid] wostui d
8. duln AIR] 91y Glefl 531 8. Aus] dUILL Udd dl 2E] B. 142
$Us{lell HI5(29L Aol LCD dell LED 2l.dl «il AUl 343\ 2isl U 8
51201 5 oic] Vel d8al wioM i Wdldls & Wl &2sLe5ell AHell sd el
2}

Uq SUsflell oeld NalR Rld 8 3 AYIRIG [eell Uil $319)
ol AR dulR] ¢l

L.G Company is operating in Bangalore which makes picture tubes
for TV. Picture tubes are used by L.G brand to make TVs. Additional picture
tubes are sold to their customers such as Onida, Samsung, Videocon etc.

LCD and LED TVs without picture tubes have been selling well in
the market for the past three years. Therefore, the sales of LG company's
picture tubes and TVs are continuously decreasing. Profits have gone down a
lot. In an effort to increase sales, prices of picture tubes have been reduced. But
it does not affect the sales.

Market research has revealed that if the company manufactures and
sells LCD and LED TVs in the market, its sales will increase. The company is
financially viable. With an investment of Rs.300 crores, LCD and LED TVs
can be made. At present Sony, Samsung, Videocon etc. companies manufacture
and sell LCD and LED TVs in the market. They have created a good
impression. Their sales are constantly increasing. The marketing manager of
the LG company has doubts about the sale of LCD and LED TVs because they
have to enter the market with a new product and face the competition.

But the general manager of the company says that sales will increase
If efforts are made to increase sales.
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usil:
Questions:

1. 2ldl ol UsuR Yot Vel BdadUsell SUL dsSIHD D 2
The TV picture tube product is in which stage of the life cycle?

2. [UsU Yell UYL duRal HI2 &Ud 531 ASIA B2 AL HI2 2
Can advertising be done to increase the sale of picture tubes? Why?

3. 5Us{|3 LCD dall LED 2l.dl weild] vostaui ALl 52 w15 2 21l
HIS?
Should the company make and sell LCD and LED TVs in the market?
Why?

4. 61212 Ydol YHA SUsila 58 (SHd «{l(d ueiiad] 142 21l HI2?
What pricing policy should the company adopt at the time of market
entry? Why?
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